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“

Ladies, gentlemen,
dear shareholders…
With solid 6.9% organic
growth, Q1 2016 net sales were
slightly ahead of target thanks
to Stationery and Shavers.
As expected, we increased R&D and
brand support investments aimed at
fueling profitable mid- and long-term
growth. Q1 2016 Normalized income
from operations was also impacted
by higher operating expenses,
including the impact of the special
employee bonus. Nevertheless,
we remain confident of achieving all
our 2016 objectives.
During the BIC Group Annual
Shareholders’ meeting, which was
held on May 18, we discussed 2015
performance and first quarter 2016
results. We also reviewed the Group’s
long-term strategic priorities and
governance change.

”
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2016 FIRST QUARTER PERFORMANCE
GROUP NET SALES

CHANGE IN NET SALES
BY CATEGORY

1st Quarter 2016
as reported

1st Quarter 2016
on a constant currency basis (1) (in %)

517.3 M€

+ 10.9
+ 6.9

+ 1.3 %

+ 7.9
+ 5.4

+ 4.6

+ 6.9 %

ON A CON S TANT CU R R E NCY BASIS (1)
Group

Stationery

Lighters

Shavers

BIC Graphic

NORMALIZED(2) IFO MARGIN
(in %)

Q1 2015
Q1 2016
Q1 2016

37.6 38.0 39.5
19.9

14.8

17.0

Excluding the impact of the special
employee bonus

21.3
13.6

10.7 12.9

7.1 9.1
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Lighters

Shavers

-6.7
-14.0

Bruno Bich
Chairman and CEO

-9.3

(1) On a constant currency basis: Constant currency figures are calculated by translating the current year figures at prior year monthly average exchange rates.
(2) Normalized : smeans excluding non-recurring items.

Find the exhaustive press release

- GROUP -

2016 publications are available
The 2015 BIC Group Annual Report is available on the bicworld.com website. Entitled “Made to
last” (fait(s) pour durer), the document reviews the reasons why BIC has been successful
for the past 65 years and why the company will continue to thrive in the future.
This year, BIC is launching a new publication, “The Essentials of Sustainable Development in
2015”; this short document presents, in facts and figures, the Group’s program and actions
in the field of sustainable development.
The 2015 Registration Document and the 2015 Sustainable Development Report are also
available in interactive version on www.bicworld.com/en/finance/publications/.
The making-of of the Annual Report’s cover
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ANNUAL SHAREHOLDERS’ MEETING 2016
During the meeting, Bruno Bich
(Chairman), Mario Guevara (Chief
Executive Officer) and Jim DiPietro (Chief
Financial Officer) presented the 2015
results and operational trends.
Bruno Bich and Mario Guevara also
presented the long-term strategic priorities
by category: accelerate sales growth
in stationery, provide safety and quality
for everyone, everywhere in the world
in lighters and offer an ever increasing
performance at a fair price for shaver users.

- EVENT -

Annual shareholders’ meeting – May 18, 2016
The SOCIÉTÉ BIC Joint Extraordinary and
Ordinary Annual Shareholders’ Meeting was
held on Wednesday, May 18, 2016 in Clichy (92)
and was chaired by Mr. Bruno Bich, Chairman
of the Board. It approved the payment, from
June 1st, 2016, of an ordinary dividend amount
of 3.40 euros per share, up 19.3% compared
to the last year dividend and an exceptional
dividend amount of 2.50 euros per share and
all the proposed resolutions, among them:
•the financial statements for the full year 2015;
•authorizations given to the Board of Directors
to undertake operations with regards to
shares of the Company (share buybacks and
cancellations);
•the reappointment of Mr. Bruno Bich, Mr. Mario
Guevara and Mrs. Elizabeth Bastoni as Directors
of the Board;

During the shareholders’ meeting, Bruno
Bich paid tribute to Mario Guevara, Chief
Executive Officer, and François Bich, General
Manager for the Lighters category, both
newly retired. They remain members
of the Board, and their expertise and
experience will be of great value to the
future managers of the Group.

•delegation of authority to be given to the
Board of Directors to increase the share capital;
•authorization to be given to the Board of
Directors to grant options to subscribe for and/or
purchase shares of the company to employees
and officers;
•modification of Article 14 of the articles
of incorporation – Determination of the age limit
of the Chairman, the Chief Executive Officer and
the Executive Vice-Presidents at 72 years.

Find the results of the votes on:
www.bicworld.com/en/finance/meetings

DIVIDEND

2.20

2.56

2.60

2.85

•Nomination of Pierre Vareille as Vice
Chairman Lead Director;
•Nomination of two new Executive
Vice-Presidents, effective on 2nd June
2016: Gonzalve Bich and Jim DiPietro.
The Board of Directors has 10
members:
•Bruno Bich
•Pierre Vareille (independent)
•Elizabeth Bastoni (independent)
•François Bich
•Marie-Pauline Chandon-Moët
•John Glen (independent)
•Mario Guevara
•Marie-Henriette Poinsot
•Frédéric Rostand (independent)
•Société MBD, represented by
Édouard Bich.

1.80

3.40
2.50

2.50 €

The payment of the dividend has
been approved at the 2016
Shareholders’ Meeting

•Reunification of the functions
of Chairman and of Chief Executive
Officer and nomination of Bruno Bich
as Chairman and Chief Executive
Officer, effective on 2nd June 2016;

and exceptional dividend evolution
in euros

3.40 €

E XCE P TION AL DIVI DE N D

The Board of Directors, held after
the Shareholders’ meeting on 18 May
2016, took the following decisions:

ORDINARY DIVIDEND EVOLUTION

OR DI N ARY DIVI DE N D

up 19.3%

They have also detailed the increased
investments for 2016, which will support
mid- and long-term profitable growth.

•the compensation elements for the fiscal year
2015 of Mr. Bruno Bich, Mr. Mario Guevara,
Mr. François Bich and Mrs. Marie-Aimée BichDufour;

Board of Directors
18 May 2016

Broadcast of the
shareholders’ meeting
2011

2012

2013

2014

2015

If you want to see the event again or if you
could not attend to it, it is pre-recorded
on the corporate website.

Ordinary dividend
Exceptional dividend

Pre-recorded broadcast
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Companies’ reputation
in France: BIC ranked
top 4
©Thomas Deron

On 12 May 2016, Reputation Institute,
a leading research and advisory firm for
reputation, revealed the results of its annual
survey about companies’ reputation,
conducted among 11,000 people in France.
Two hundred seventy companies, French and
non-French, and of all business sectors have
been reviewed and evaluated according
to four emotional dimensions (esteem,
admire, trust, feeling).
For its first start in the rankings, BIC ranks N°4
with a score of 80.2 out of 100.

- INTERVIEW -

Gonzalve Bich
interviewed
by Brazilian magazine,
Época Negócios
In 2016, BIC is celebrating 60 years
in Brazil. For the occasion, Gonzalve Bich,
President for Categories & Latin America,
was interviewed in March by the economic
monthly publication, Época Negócios.
The operations in Brazil are the second most
important in the entire group, just behind
the United States. The four BIC plants there
(stationery, lighters, shavers) mainly supply
the South American market.

- DIGITAL -

ShopBIC.com, a direct-to-consumer website
in the United-States

See the results of the survey

BIC launched ShopBIC.com in North America, a direct-to-consumer website that will further
strengthen awareness of BIC® and enhance the accessibility of its products. The project was
initiated in recognition of the importance of establishing a stronger presence online, where
consumers are spending more time researching product information, interacting with brands
and being influenced by what they see before making purchases in-store or directly online.
ShopBIC.com especially offers harder-to-find items, including writing instrument refills, a full
selection of ink colors, and new unique or discontinued lines.
ShopBIC.com, for North-American consumers

During this interview, Gonzalve Bich
expressed himself on BIC’s business model
longevity and the specificities of the Brazilian
market.

- STATIONERY -

BIC® M10® pen
celebrates
its 60th birthday
- STATIONERY -

“Secret”, a Brazilian
short documentary
BIC Brazil has launched a viral campaign
for BIC® Evolution™ graphite pencil, a major
product in Latin America. The objective
is to create an emotional link with shoppers
(parents) leveraging the idea that children
need the active involvement and support
of their parents. The scene? You’ve been
invited to a parent-teacher meeting but when
you arrive you find out that you’re going
to take the very same exam that your child
will take in the room next door!

- STATIONERY -

Southern, East and
Central Africa goes Back
to School

Born in 1956, BIC® M10® Clic is one of the
first retractable ballpoint pens from BIC.
It was introduced in France, Benelux, Nordics,
South Africa and New Zealand, where
it became a best seller. Ever since, its iconic
design, its side pusher and its “click” sound
has made it through the years.

This experiment took place for real in a school
in Rio de Janeiro, with the support of BIC®. It
demonstrated how important it is for parents
to closely follow their children’s studies and
study with them all along the year.

In 2016, BIC® M10® Clic is taking the stage
for its 60th Birthday through three events:
the launch of two products with a new shiny
look in gold and silver, BIC® M10® Shine
(blue and black ink), that will be available
at the end of the year in France, Benelux,
Scandinavia, Italy, Greece, South Africa and
New Zealand; A press kit, in the form of
a photo album, which relates all key events;
and a video on its manufacturing. BIC® M10®
is always manufactured by BIC and today in
two BIC factories located in Marne-La-Vallée
(France) and in Johannesburg (South Africa).

See the video

The press kit can be discovered online

In January 2016, BIC Southern, East
and Central Africa launched its back to
school campaign. This year the campaign
celebrated the success of the BIC “Buy a pen,
donate a pen” program that was launched
in 2011 and has reached five million
disadvantaged children.
Shoppers were offered a unique and
inclusive experience with impactful point
of sale material highlighting the brand
promise “Trust BIC Quality to go Further”
both in modern and traditional markets,
in-store promoters to assist in locating and
purchasing their stationery needs,
and outdoor advertising. Through this
campaign, BIC strengthened its leadership
position in this geographical zone.
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©Grégoire Alexandre

The interview in Portuguese on 11 April 2016

- FASHION -

BIC® 4 Colours® pen
featured
at Proêmes de Paris
For its new Spring-Summer 2016 collection,
young French fashion label Proêmes de Paris
presents the iconic BIC® 4 Colours® pen
on a very pop print that is spread
across the collection. Printed on nine pieces
(dresses, skirts and shirts), the pen is also
embroidered on two t-shirts: a classic fit and
a crop top. The inspiration for this collection is
the classic pen, which has accompanied the
designers from their school days through to
adulthood.
The clothes will be sold at fashionable stores
in Paris, Milan and Seoul.
Site of the fashion label & the online shop
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NEWS

- BIC SPORT -

- DIGITAL -

Launch of the DrawyBook app by BIC® Kids

- STATIONERY -

BIC® Kids coloring brand
commercialized in Japan
Seven products of the BIC® Kids range
were launched this spring in Japan and
distributed in 151 Toys’R’Us outlets – the
nation’s leading toys retailer. Two special
promotional packs with exclusive BIC® Kids
coloring book were also launched to allow
kids to showcase their coloring skills and to
have fun with BIC® products.

BIC® Kids launches DrawyBook, a unique
concept combining a free app and an activity
book for children aged 5 to 10. With the app,
children can customise the interactive story of
Marty and the Alien with their own drawings
as they scan them using the application. The
drawing is captured and brought to life in the
story! Mini-games are also included throughout
the story and an educational content makes the
children discover the solar system for example.
With the colouring book, children can discover
augmented reality: from a simple scan using a

mbile device (tablet or smartphone), characters
and decors spring from the page and invite
children to immerse in a fascinating and
interactive world.
With DrawyBook, BIC® Kids proposes a brandnew experience and cleverly uses the digital
world to enhance the appeal of drawing and
colouring with children. It also provides a very
special moment together as a family when
parents play with their children!
Downolad the app on the App Store / on Google Play

BIC Techno 293+ @
2018 Summer Youth
Olympic Games
BIC Sport will once again provide the
windsurfing equipment for the Youth
Olympic Games (YOG), which will be
hosted in Buenos Aires, Argentina from
1st to 12th October 2018.
For the 2018 edition, three boy and
girl events will be included: Multi
hull, Kiteboarding, Windsurfing.
Windsurfing will for the first time
in YOG history represent the largest
number of competitor entries. Boys
and girls, between the ages of 15 to 18,
from around the world will compete.
The International Olympic Committee
has accepted the International Sailing
Federation (now renamed as World
Sailing) recommendation to use the
BIC Techno 293+.
More information

FINANCIAL AGENDA
• 27 JUNE 2016
Shareholders Meeting in Toulouse
• 29 JUNE 2016
Shareholders Meeting in Paris
• 4 AUGUST 2016
1st Half 2016 Results
• 26 OCTOBER 2016
3rd Quarter and 9 months
2016 Results

- LIGHTERS -

Motors series in the U.S.
BIC® has developed a series of eight Maxi
lighters that feature designs from the Ford
Motor Company. The designs, which are
licensed to BIC, showcase images
of the iconic Ford vehicles as well as other
easily identifiable signs of the trademark.
Available in North America

COMPANY’S DETAILS

- SHAVERS -

A big BIC® Soleil®
campaign is being
launched in Europe

•• Limited company Capital:
183,108,384.24 euros
•• Divided into 47,934,132 shares of
common stock, par value 3.82 euros
LISTED ON: EURONEXT PARIS
ISIN: FR0000120966
Mnemonic: BB
Continuous quotation
552.008.443 registered in
Nanterre, France

At the end of May, the company launched a
digital ecosystem, BIC Beauty razors, starting
with a Facebook page that focuses on
BIC® shavers for women. The strategy behind
this digital ecosystem is to build a community
and drive consumer preference, as well as
a website to strengthen the presence online
especially on smartphones. The Facebook
page and the site will be progressively
launched in several countries such as France,
United-Kingdom and Romania.

SOCIÉTÉ BIC –
SHAREHOLDER RELATIONS
14, rue Jeanne d’Asnières,
92611 CLICHY CEDEX
www.bicworld.com
E-mail : actionnaires@bicworld.com
Toll free from France:

In June, a TV advertising will be launched
in Romania, Ukraine, United-Kingdom, etc.,
together with a print communication (outdoor
and in-store).

The Facebook page
The website
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